Making Videos to Sell More Bedding and Blankets 
Why Make Videos About Your Products: 


Learn About Products: Videos help everyone know what's good about what you sell. 
Answer Questions: If customers aren't sure about buying, videos can help them decide. 
Same Training for All: Everyone in your shop learns the same stuff about products. 
Watch Anytime: You can watch videos anytime, anywhere, online or offline. 

Fun to Watch: Videos are more fun and easy to remember than reading. 


How to Make Good Product Videos: 


Talk About Benefits: 
@ Say why your product is great and how it helps or fixes a problem. 
@ Show happy customers saying good things about it. 
Explain Features: 
@ Tell what makes your product special and how it works. 
@ Use pictures or drawings to show what you mean. 
Who Should Buy It: 
@ Describe who will like your product the most. 
@ Talk about what problems it solves for them. 
How Big and What Kind: 
@ Say how big, heavy, or what types (like colors or sizes) it comes in. 
What It’s Made Of: 
@ Tell what material it's made from and why it's good quality. 
When to Use It: 
@ Give examples of when and how to use your product. 
How to Put Together: 
@ If it needs to be put together, show how to do it step by step. 
Guarantee and Help: 
@ Tell about the guarantee and how customers can get help if needed. 
How Much and Where to Buy: 
@ Talk about how much it costs and where you can buy it. 
Compare with Others: 
@ Explain why your product is better than others like it. 


Sharing Your Videos: 


@ Make It Look Good: Make sure your video looks and sounds clear. 

@ Put It Everywhere: Use your website, social media, and in your shop to show your videos. 
@ Keep Improving: Ask what people think of your videos and make them better over time. 
@ Stay Up-to-Date: Update your videos if your products change or you have new info. 


In Short: 


Making videos about what you sell can really help your shop sell more. It makes it easy for your team and 
customers to learn about your products. Make sure your videos talk about how your product helps, how 
to use it, and why it's better than others. Share your videos online and in your shop to reach more people. 
Keep making your videos better based on what people say. 


Steps to Do It: 
Pick the main products you want to make videos about. 


Collect all the info you need for the video. 
Work with people who know how to make good videos. 


Plan how to show your videos to customers and your team. 
See how the videos help your sales and what customers think to make them even better. 


By doing this, you make it easier for your team to know and sell products. This helps customers 
understand why your products are good, making them more likely to buy 


Flow Chart for Creating Effective Product Videos 


Planning Your Video 

1.1. Identify the product benefits and features. 
1.2. Determine the target audience. 

1.3. Outline common questions and objections. 


1.4. Gather customer testimonials. 


Scriptwriting 

2.1. Start with a strong introduction. 

2.2. Highlight the product benefits clearly. 

2.3. Address common questions and objections. 
2.4. Include real customer feedback. 


2.5. Close with a clear call to action. 


Visual Planning 
3.1. Choose visuals that showcase the product's features. 
3.2. Plan close-ups on unique product aspects. 


3.3. Decide on the scenarios where the product will be used. 


Production Setup 
4.1. Select a clear, well-lit space for filming. 
4.2. Ensure the product is clean and well-presented. 


4.3. Set up your camera and any additional lighting. 
Filming 
5.1. Follow the script and visual plan. 
5.2. Record multiple takes if necessary to capture the best footage. 


5.3. Make sure the product is the focus of your video. 
Editing 
6.1. Compile the best takes into a coherent video. 


6.2. Add text overlays for key product features. 
6.3. Insert customer testimonials. 


6.4. Incorporate call to action at the end. 


Publishing 
7.1. Upload the video to your website and social media platforms. 
7.2. Ensure the video is accessible from mobile devices. 


7.3. Use the video in email marketing campaigns. 


In-Store Use 
8.1. Make the video available on tablets or screens in-store. 


8.2. Train staff on using the video to assist sales. 


Feedback and Iteration 
9.1. Gather customer and staff feedback on the video. 


9.2. Make necessary adjustments to improve future videos. 


